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Connect Care bridgeline 
The Connect Care bridgeline is linked to the AHS logo. 
It’s the foundation of Connect Care’s identity and the 
central graphic used in all materials such as email 
signatures, business cards, reports, brochures, 
PowerPoints and more.  

 
Connect Care bridgeline 

 

 

Example in an email signature 

Name 
Title 
Connect Care 
P: 999-999-9999 
Learn more about us at ahs.ca/connectcare.  

 

 

Example on a web page 

 

 
 

 

 

Bridge illustration 
The bridge illustration conveys Connect Care’s focus 
on building healthcare bridges and connecting care 
for patients, families and healthcare professionals. It 
is secondary to the Connect Care bridgeline and is 
not a logo. It’s a visual element that adds appeal and 
helps simplify the complexity of Connect Care. You 
can use the illustration throughout your materials 
except on stationary materials such as letterhead, 
business cards, email signatures, agendas and 
memos.  
 
Bridge illustration  

 

 
Example on a brochure 

 

AHS has adopted brand standards to help tell our story, share who we are, what we do and what we bring to the 
lives of people we serve. The pillars of a good brand are consistency and repetition in all materials. Using brand 
elements such as colours, tone, graphics and design consistently helps people understand and tells people what 
they can expect of us. This style sheet is intended to help Connect Care use elements consistently and build a 
strong identity within AHS.  

 

mailto:connectcare@ahs.ca
file://jeeves.crha-health.ab.ca/Communications/Publications/APPLE%20Magazine/AHS%20branding/Templates/HeaderFooter/ahs.ca
file://jeeves.crha-health.ab.ca/Communications/Publications/APPLE%20Magazine/AHS%20branding/Test%20cases/CIS/ahs.ca/connectcare
file://jeeves.crha-health.ab.ca/Communications/Publications/APPLE%20Magazine/AHS%20branding/Test%20cases/CIS/ahs.ca/connectcare
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Wordmark 
A wordmark identifies programs, projects and 
activities associated with Connect Care. It’s used on 
the top left of materials or as a folio in a report or 
booklet. For example, you can use it to identify AHS 
Provincial CIS, sections of a report, or other projects 
within Connect Care. You would not use a wordmark 
on a business card, in an email signature, or on 
other stationary items such as memos, letterhead or 
agendas. Wordmarks are best on creative materials 
such as brochures, infographics, posters and 
reports.  

Examples of wordmarks 

 

 

 

 

 

 

Example of a wordmark as a folio 

 

Colour palette 
The Connect Care colour palette complements the 
nature of the project. Yellow and Orange combined 
with Dark Blue, Teal and Gray create a perfect 
balance between friendliness, comfort and 
professionalism. The dark colours are used most 
frequently to help with legibility and lighter colours for 
accents and graphic elements.   

Dark Blue 
R0 
G94 
B133 

Teal 
R0 
G137 
B150 

Dark Gray 
R92 
G102 
B112 

Orange 
R226 
G132 
B50 

Yellow 
R255 
G200 
B67 

Fonts  
Connect Care uses AHS brand fonts throughout all 
materials. AHS fonts include Helvetica Neue, Arial, 
Garamond and Palatino. Arial and Helvetica Neue are 
recommended for web, email and online materials. And 
Garamond and Palatino for print.  

Most computers do not have Helvetica Neue and Arial 
is recommended as a substitute. Helvetica Neue is 
primarily used in professionally-designed materials.  

 
Arial, Arial, Arial 

Helvetica Neue, Helvetica Neue, Helvetica Neue 

Garamond, Garamond, Garamond 

Palatino, Palatino, Palatino 

 

Example of a wordmark on a newsletter 
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